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EEIt 1. INTRODUCTION

m Potential of the mobile phone = 1.7 bn smartphones in 2014 (The
Independent, 2010)

m Our research aims to identify the importance of English language
media in English language acquisition amongst university
students, more especially in mobile and informal learning
contexts

m Research question: How does the consumption of media made
available with mobile devices enhance second language
acquisition?

B Results of a quantitative study amongst of a group of 638 French-
Sspeaking university students

B Research conducted within the LIMED project (Linguistic Meta-
Educational Engine for Audiovisual Content) : www.limed.org




______ 2.1 Background: Linguistic Meta-Educational
—ed i Engine for Audiovisual Content (LIMED)

m LIMED’s ambition: to propose a new interactive, individualised, and
motivating application to learn a foreign language while watching and
enjoying authentic video on a mobile device or PC.

m The project will design and implement the automatic generation of
comprehension quizzes for highly attractive pre-existing audio-visual
content (foreign language TV series or news, etc.).

m This engine will be implemented for contents that can be accessed on
the go, anywhere and at any time.

m The interactivity introduced by the quiz, combined with a scoring system
as used in video games provides instant results, monitors progress, and
encourages regular practice.

B Young learners find the same experience in language learning that they
have in their digital lives.

m The user experience should be perceived as entertainment, rather than
education (Edutainment).




—5:3 1) PRW Background: LIMED Partners

m LIMED innovation is twofold. First it brings together areas of
expertise that rarely work in common (language learning
methods and multimedia characterisation) and second it targets a
web-based, open multimedia description system covering both
low-level descriptions and high level ontologies.

m This research was conducted within the framework of the LIMED
project funded by the European Commission’s FEDER program
and the lle de France Region.

Le projet LIMED est cofinancé par I'Union Européenne. L'Europe s'engage
en lle de France avec e Fonds Européen de Développement Régional.
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_ 2.1. Background: MY4n-News, Learning
—bed 1l English with mobile devices and PCs

m Pedagogical approach
* Immersion with international news
 Atrticles and video clips
e Language learning tools: dictionary, sub-titles
* Personal learning space: wordlists, quizzes
m Learning approach for MY4n-News Learner:
« Facilitate language practice
« Improve listening and reading comprehension
e Immersion in authentic media T
m Approach for MY4n-News Teacher
« Facilitate access to resources and creating exel ,
* Follow learner activity

« Select contents, edit quizzes, integrated messaging, statistics
m http://www.4nmedia.com
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______2.2. Motivation for conducting the study
i ZET0 and context

m Observations:

» Fairly standardized primary and secondary
program of study for language learning

 Disparity in English language proficiency in
Master’'s programmes

* Importance of Internet in providing learning

opportunities, facilitating access to authentic
English language media

m Our aim: to measure and compare the time spent in
formal, non-formal, and informal learning

B 638 students aged 19 — 23 enrolled in Master’s degree
programmes in engineering and management in
France




o 2.3. Theoretical background in Second
—ed i Language Acquisition

m Meaningful input (Krashen, 1985)
m Personalisation

® Motivation

m Mobility (Traxler in Bachmair 2010)

m MALL (Mobile Assisted Language Learning and CALL
(Computer Assisted Language Learning)

 Traxler, 2007
o Kukulska-Hulme and Shield (2008)




_ 2.3. Theoretical background in Formal,
Iﬂml non -formal and informal learning

m Theoretical background:
e Coombs (1968)
e Hrimech (1996)
o Shurugensky (2000)
 Livingstone (2000, 2001)
m Formal learning: schools or a school system

m Non-formal learning: not officially recognized as
degree awarding institution, no certification

m Informal learning: everyday life, i.e. activities whose
main objective is not education
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_ 3. METHODOLOGY — QUANTITATIVE
EEIt survEY

m Questionnaire to collect data

m Conducted in 2010-2011 academic year and
beginning of 2011-2012 academic year from entire
student body of 1,771 Master’s degree students

m Questions covered English language learning
experiences

m 638 questionnaires were validated for analysis
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A 3.1 Survey

m Included 13 questions and was distributed in paper-based format
during English classes and made available online.

m Survey was designed to :

* (1) Quantify the amount of time each student has spent
throughout their lifetime learning English: formally, non-
formally, and informally;

* (2) Quantify the amount of time spent annually accessing
English language media and the type of media most often
accessed;

* (3) Quantify the most frequently used forms of access to
media: non-networked (print and electronic), non-mobile
Internet, mobile Internet;

* (4) Correlate the individual learning paths to the students’
level of English as identified by standardized tests;

* (5) Evaluate how well equipped the students are with mobile
devices and

* (6) Evaluate the students’ perceptions about mobile devices
as a tool for learning.




_____ 3.2 Questionnaire results correlated to
AT students’ level of English and CEFR

m Questionnaires were correlated with students’ level of
English:
 Test of English for International

Communication : 263 guestionnaires with
TOEIC

o Oxford Placement Test : 338 questionnaires
with OPT scores

m Tests scores were correlated to the Common

European Framework of References for Languages
(CEFR).

EL!




EEEEN3.2. CEFR level of respondents

Number of
CEFR Levd students %
A 30 5%
0B1 Bl 124 19%
mB2
B2 237 37%
C 210 33%
Students without
standardized
test score 37 6%
TOTAL 638 100%




ﬁﬁml 3.3 Student Profile

m Majority of respondents native speakers of French
m Aged between 19 and 23

m Required to study English for Master’s degree, must
obtain 780 on the TOEIC (Level B+ CEFR)

m Spent approximately 10 years studying English in
school from elementary school through higher
education
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4.1. Results: Comparison of hours cumulated in

ﬁﬂ!mlformal, non-formal, and informal (immersion)
English language learning

CEFR Level
o o
B )

0 200 400 600 800 1000 1200 1400

0 Non-formal B Informal (Immersion) O Formal
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4.1. Formal and informal learning

—5:4 i

School

40% of students study English in Elementary

93% of students study English in Middle School
96% of students study English in High School
3% of students study in bilingual classes

11% of students study in European classes

Average number of hours spent learning
English in primary school

Average number of hours spent in
European classes

Formal Average % of
Learning Number of global
hours average
A 950 91
Bl 897 86
B2 976 93
C 1204 | 115
Global average 1045
Immersion Average % of
Number of global
hours average
A 88 29
Bl 151 50
B2 337 | 111
C 341 | 113
Global average 303
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4.2. Results: Comparison of annual number of
ﬁﬁml hours spent in formal and informal learning
" (English language media and social networks)

1400

1200

1000

800

600

400

Average nunrber of hours per year

200

A g1 CEFR level B2 C
™ Formal M Informal (Media) ™ Informal (Social Network)
A Bl B2 C
Formal learning 92 88 90 102
Informal learning (Media) 520 | 767 | 877 | 1001
Informal learning (Social Networks) 71| 102 93 194
Informal Learning/Formal Learning 6 10 11 12




- 4.2. Reasons why students work with
—ed i English language media

Personal taste, leisure, pleasure 208

Improve my level of English 166

To learn vocabulary and idiomatic expressions

To improve my English accent

To improve my listening skills

Request from teachers 36
Quality, diversity, accessibility of resources avai lable in English (compared to 28
French)

Better quality of media in Original Version 21

To get a different view of the news

Curiosity

To improve my general culture
It's a habit
Specific needs

Circle of friends
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= W5 4.3. Results: Personalisation and access to
EEAR |
English language media

Types of English language mediamost often accessed by students and
form of access: stand-alone, non-mobile Internet an d mobile Internet

sSongs |

TV series
Films

Books
Video games

Press [ ]

Reference resources

Learning resources

Specialised documentation

News and documentaries

o

50 100 150 200 250 300 350 400 450
Number of hours spent each year working with medias

@ Digital resources, mobile access (Personal portable devices)
B Digital resources, non-mobile internet access
O Non-networked resources (paper, CD, DVD, TV, etc.)
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%8100 839 of students listen  to music in English

m 347 students gave titles; 767 titles were given for
81 different titles

m The style of music students listen to:
 Rock: 188
e Pop: 153
 RnB: 67
 Rap: 46
B Some singers and bands cited:
* Mickael Jackson: 4
» Beatles, Muse, Rolling Stone, Coldplay, Metallica...




ﬁﬁml 83% of students watch films

B 360 students gave titles of films; 731 titles were cited for 262 different
titles

B The most frequently cited titles were:
e Inception: 63
* The Social Network: 23
e Black Swan: 19
o Shutter Island: 17
 The King's Speech: 17

YOU DON'T
e Invictus: 15 GEI TO
* Inglorious Bastards: 14 50 OWIRLION
e Avatar: 14
 Harry Potter: 13 A REW;
e Thor:12 ENEMIES

o Wall Street: 12

e Iron Man: 10

 The Lord of the Rings: 10
* Forrest Gump: 10




ﬁﬁml 82% of students watch TV series

m 384 students gave titles for TV series; 950 titles we  re cited
for 110 different titles cited

m The most frequently cited TV shows:
 How | Met your Mother: 161
 The Big Bang Theory: 92
* Desperate Housewives: 70
e Dr House: 54
e Dexter: 50
o Gossip Girl: 37
e Grey's Anatomy: 28
e Friends: 25
o Glee: 24
e Lost: 22




% ET00 50% of students read the press in English

m 214 gave titles of newspapers
and magazines; 322 titles were
cited for 42 different titles

m The most frequently cited titles:

Time: 95 . &he New Hork Eimes
The Economist: 66
The New York Times: 44 guardian

The Guardian: 20 Newsweelc

Newsweek: 15 International Herald ribune

International Herald Tribune: 12
. . . FINANCIAL TIMES
Financial Times: 10

Wall Street Journal: 8 THE WALL STREET JOURNAL.

Glamour: 6 TIMEMagazine

GLANOUR




ﬁﬁml 36% of students read books

m 160 students provided titles; 259 titles were
cited for 116 different titles

m The most frequently cited titles were:
« Harry Potter (J.K. Rowling):
o Twilight (Stephenie Meyer ): 20
 The Lord of the Rings (J. R. R. Tolkien): 14
* Pride and Prejudice (Jane Austen): 10

 The Da Vinci Code (Dan Brown) and Agatha
Christie: 7 for each title




4.3. Access to English language media

—5:4 i

m 30% non-networked m 89% of students have a

» Students read books 59% of ~ mobile phone
the time in a non-networked m 68% have a mobile phone

format with internet access
m /0% is electronic and m 4.2% of students have a
networked tablet

e 57% non-mobile network
* 13% mobile network




m A0 2.4 Use of mobile devices for learning

Most frequent uses of mobile devices, ranked inord er of importance

Social networking (Facebook, Twitter, Blog, etc.)

Retrieving information about local surroundings (GPS, etc.)

Retrieving information (Wikipedia, e-books , podcasts , efc.)

Recording (audio, video, photos , etc.)

Self-organisation (calendar, banking, job, etc.)

Games

Commricate vithathers (lephone, SHS, WS, el c)
|

]

|
]

|
|

]

Learning

Other []

o
—
[\C}
w
~
ol
o
—~
oo

9 10

TELECOM

e e
Management

AT




EEI 5. concLUSION

m The results of our quantitative study show a strong,
positive correlation between a student’s level of
English and the amount of time he/she spends
accessing English language media and working on
social networks.

m 70% of students’ access to English language media is
networked.

m Future: follow up the guestionnaires with face-to-face
semi-directed interviews
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